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For facilitating the communication with HKIM members, 
we have been publishing our quarterly newsletter every 
3 months by gathering the essence of our e-newsletter 
WhassssUP since last year. And we believe that we can 
do better and more professional, so that we decide to 
restructure our quarterly newsletter for the 25th 
anniversary. And we named it as “Marketing Excellence”.

The cover of the latest quarterly newsletter reveals a 
punch which breaking the egg. This symbolizes there 
will have breakthroughs in different aspects of our 
institutional affairs, activities, welfare, professional 
qualification, education, public relation strategy. The 
most important is that we should attain the target 
effectively and efficiently. We must try to throw all the 
constrains to get more developments. 

Quarterly Newsletter will have new columns for 
analyzing the marketing theories, case studies and 
marketing strategies. In the first Issue, we have already 
invited the Marketing Institution of Singapore to supply 
us articles to analyze marketing trend of Asia Pacific 
Region. For Mr. Gerry Ma, who is the chairman of Small 
and Medium Enterprises Committee of Hong Kong 
General Chambers, also agreed to be our contributory 
writers. I believed Gerry will use different angles to help 
us understand more about marketing daily life. 

You all should be received this quarterly newsletter 
soon. You must feel refreshing when you have a glance 
on it. Should you have any comments, or you would like 
to support as by contributing articles, we welcome you 
to email us at editor@hkim.org.hk. However, we reserve 
all the rights on editing or posting the contributory 
articles. The copy right will also belong to HKIM, please 
pay attention to that. 
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