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The Hong Kong Institute of Marketing Monthly — 22th issue

Text: Ken Cheung
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Thriving lika dragon 2nlighianad!
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In 2007, HKIM will be reaching it's sliver jubilee, a transformation of the institute’s logo
will come about.

As information technology is dominating the world, the advocacy of succinctness, and
the thriving reputation of our institute, our institute’s name will be replaced by it's short
form ‘HKIM’. Moreover, it will be more commemorative that the born year of HKIM 1982
at the base of the logo. To mark our 25th anniversary, we will also release a new silver
jubilee logo for carrying out series of celebrating activities.

‘HKIM’ will be presented in a silver-grey colour, emphasising the institute’s historical
moment of sliver jubilee, verifying the endless endeavour of the institute, moving forward
hand in hand with Hong Kong's economy and society.

HKIM will continue using the ‘dragon’ logo since it has been embedded in the general
public’s mind. So do you know the story of the dragon in the logo.

The Dragon — Born in the 80s

The dragon has started leading our institute since the early 80s. At that time, a group of
experienced marketing experts, using their effortless skills in marketing promotion and
strategy, has stood out conspicuously in the field of business.

To enhance the professionalism in the marketing industry as well as to guide the new
generation for their better achievements, the market professional body has been formed
since 1982.

The dragon of the logo was extracted from a stamp with “a lion icon on the left and a
dragon icon on the right”. The lion and dragon icons represented Britain and Hong
Kong respectively. The icons presented a lofty image and symbolize our members’
professionalism in the marketing industry.

The Flying Dragon — The Sure-Win Marketers

To harmony with the hand over of Hong Kong, since 1992, HKIM’s logo has been
changed into red in color, which means the combination of the HKSAR and Mainland
China.

The lively dragon, with the flying “M” posture signifies the sure-win marketers. It also
has an implied meaning of the marketing participants’ creativity, which advance Hong
Kong's economy in the 21st century.

In the silver jubilee, by using the new institute logo, we believe there will be rich thriving
on HKIM!
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